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1. Introduction

good banking transaction has always been the major requirement for all

Efficient and
ith poor banking services for which new

aspects. A business cannot grow and success W

f‘) business
of which on¢ is e-banking services. But due to

methods ol banking services are being adapted,

jemands the pattern of e-banking services is also experiencing change 1n

king, internet banking etc

various customer ¢

several years. New Lypes of services like mobile commerce, mobile ban

are being usell. So, let Us see SOme of the major reasons responsible for changing pattem of
demand for ¢-hank i SCIVICES.
2. Reasons for Clanging l-Banking Services Pattern
el RResponiy eness . neers demands transact :
cnpo s All the users demands transaction systems oF banking scrvices

which offers hieh respo aes where :
ich offrs hivl 1 e wher they do not have to wait much and all their urgencies
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and necessities are fulfilled. As. a result of which. slow servers are being vanished, anc @

banking e-services are bemg adapted.

2. Good Reputation: A good image of the banking transaction system in

big brand name attract, the customers and build in them the trust to get associated w1t

kinds of e-banking services. Hence, customers are gomng more bchind reputat

instead of actual service parameters
. . - : Janeine e-banking
3. High security: Another necessary parameter which adds in changing e-banking

1s high security. With banking even the smallest risk can result into big damage.
imported to take care of the securty parameter efficiently. With growing advance
technology the risk of hackers is also being increased which demands for better security 3
People are thus switching to better security e-banking services.

liefs: All these e-banking services are

r banking servi

: ) yoing (<
4. Customer Relations & Be gomg u

people. These are the customers of these particula

mostly by the common
d views of customers

ices. With changing time, the beliefs an

will use and rate the serv
1ge the pattern of e-banking

various services also change that forces the producer to char

for ganing better customer attention. Hence, different customers have ditferent bels=

feedback related to e-banking services which changes these services.

3. Preferable Pattern of E-Banking Services
Customers and the users have certain preferences in reference to E-Banking servicss
determine the preferable pattern to be adapted and followed. So. let us see the use of cus

tfor E-Banking services:

I Benefits Of FE-banking Services: There arc different kinds of t

associated with different c-banking services. The usage pattern of cus

for various services depends on the benefits associated with them. Cust

use different ebanking services according to the benefits associated and

the type of service where they get the maximum benetit. So. let us see sorme
4

different benefits associated with ditferent types ot e-bankine services:-
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